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PREFACE
Let’s face it, pitching journalists is not easy and nobody has 
found a one-size-fits-all approach to doing it best. As the 
number of journalist’s shrink and PR/marketing professionals 
grow, it’s more important than ever to have the right message, 
delivered to the right journalist, at the right time.

Most of us lack the time in our day to complete the tedious 
process of finding contacts, building lists, creating pitches, 
conducting outreach, and following up once or twice. For 
many of us, this isn’t our only role or function and sometimes 
we end the day feeling like there’s so much left to do.

OnePitch is here to help make pitching the easiest part of 
your job. Our 3-step template, precise categorization, and 
pitch review by real journalists give you more time to focus 
on the most important parts of your day to day.
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ESSENTIALS OF A SUCCESSFUL PITCH

#1
State your purpose 
and make it clear 
& succinct.

It all starts with the subject line. 

This is the first thing journalists read to 
determine their interest in your pitch. Next, it’s 
about identifying a clear reason for your pitch. 
Is it a product launch, executive interview, or 
company announcement?

Utilize specific terminology within your subject 
line like, “Announcement: New Study Shows 
X,“ or, “Interview Opportunity with CEO from 
Y company,” to clearly tell them what news 
you’re pitching.



ESSENTIALS OF A SUCCESSFUL PITCH

#2

Use data to prove
success & credibility.

Data is your friend. 

It helps validate claims and prove your 
product or service is making a real 
difference. Journalists use data in their 
stories and it’s important you provide a 
preview of what statistics help shape the 
narrative they will tell.

Examples of key data points include 
downloads, MRR/ARR, recognition or 
approval from reputable sources, sample 
size and findings, and funding secured.



ESSENTIALS OF A SUCCESSFUL PITCH

#3

Include keywords
that journalists use.

As we stated before, the subject line 
provides a preview for journalists of what to 
expect when they open your pitch. 

Include key terms or keywords that relate to 
what you’re pitching and the industry, or 
topics, the journalist covers.

For example, say you have a story about 
how your technology specifically uses AI. 
Include AI in your subject and make sure 
you explain in detail the specific use case 
and how it benefits users or customers. Use 
jargon journalists are familiar with AND 
leave out any fluffy language that provides 
no value.



ESSENTIALS OF A SUCCESSFUL PITCH

#4

Make it timely.

Timeliness is one of the most important 
components of a pitch. Why? 

Journalists have deadlines, write numerous 
articles on a daily and weekly basis, and at 
the end of the day rely on sources to help 
them craft stories they submit to their editors.

Commentary on breaking news is one of the 
most timely forms of pitching. For example, 
say your CEO is an expert on cybersecurity 
and a massive breach recently occurred at a 
well-known company. Ask them to weigh-in 
with knowledge and insights on the subject 
and share this directly with journalists.



ESSENTIALS OF A SUCCESSFUL PITCH

#5
Make it newswothy 
with an interesting 
angle.

What is news? How can you know if 
something is interesting or not? 

If you have to ask yourself these questions 
then chances are it’s not worth sharing. 
Journalists need news that readers want to 
sink their teeth into.

Product launches, commentary on breaking 
news, announcements, funding, and studies/
surveys are all newsworthy subject 
journalists are looking for.



“Those successful pitches that come
my way are really from people that 
have taken a little bit of time just to 
sort of look at exactly what videos
I’ve produced previously, the areas
in which I cover, and they’ve kind 
of crafted an angle that is really 
smart.”

- Lexy Savvides
  CNET

Read more 

PRO TIP:

The average percentage of pitches 
that result in media coverage.

Source: Databox, 2019

10%10%
of
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EXAMPLE 1A: THE SUBJECT LINE

WHY:

     The additions of North Boulder Chiropractic and Restoration Neurology join 
an expanding roster of clinical partners that include top institutions like 
Massachusetts General Hospital, Wentworth-Douglass, Houston Methodist, 
Children’s National Hospital and Stanford Children’s.

     EYE-SYNC uses high speed, high-fidelity infrared cameras in a VR 
environment to capture the subtlest eye movements, many of which cannot 
be observed through a standard clinical evaluation.

     EYE-SYNC is a leader in the objective measurement of clinical subtypes 
commonly identified in conditions like concussion and was recently designated
by the FDA as a Breakthrough Device for aid to concussion assessment, 
recognizing the potential to solve an important unmet need.

WHAT:

     SyncThink, a world leader in neurotechnology and brain health analytics 
and creators of the award-winning EYE-SYNC technology, announces today 
partnerships with two new clinical establishments across the country—North 
Boulder Chiropractic and Restoration Neurology.

Brain Health Tech Co Expands VR Adoption
BRAND: SyncThink
WEBSITE: www.syncthink.com
INDUSTRIES: HealthTech, SportsTech, VR
TOPICS: Contract & Partnership Announcements, Series A and Above Startups

Why It
Worked
Notice the keywords, “Health 
Tech,” and, “VR,” which paint a 
clear picture of what industry this 
pitch relates to and the type of 
company. 



EXAMPLE 1B: THE SUBJECT LINE

WHY:

     Alz1 utilizes machine learning and AI to create testing technology to detect
free copper -- a known risk factor for Alzheimer’s disease.

     Nima Allergy Sensor is a device that can test for peanuts or gluten in food.

     Telehealth platforms (like CirrusMD) allow patients to connect directly with 
their doctor, even after hours for virtual healthcare.

WHAT:

     People are clamoring for personalized health and wellness info, and 
tech companies are happy to deliver -- giving us the tools to know more 
about ourselves than ever before. Below are examples of tech that's having 
an impact on healthcare. Interview opp. with Alz1 available.

3 Ways Tech is Affecting Healthcare
BRAND: Alz1
WEBSITE: www.alz1.com
INDUSTRIES: AI, HealthTech, Lifestyle & Wellness Tech, BioTech, Personal
Health & Wellness
TOPICS: Industry Trends, B2C, Interview Opportunity, Product Roundup

Why It
Worked

It starts with what data is being 
shared and defines the industry 
and topic of the pitch: tech and 
healthcare.



EXAMPLE 1C: THE SUBJECT LINE

WHY:

     As recently seen on: Wall Street Journal, USA Today, CBS, Washington Post, 
San Francisco Business Times, Wired, and Mashable.

     Kango founder/CEO Sara Schaer is also available for comment, interview, 
etc.

     Send your purchase request to: giftcard@kangoapp.co.

WHAT:

     "Uber for Kids" is becoming more and more accepted. Kango is an 
award-winning rideshare for kids, with trusted, background-checked 
and fingerprinted drivers who provide both safe rides and childcare. 
This Mother's Day (or Father's Day) give the gift of carpool freedom 
with Kango.

Kids Ridesharing: Make Mom’s Life Easier
BRAND: Kango
WEBSITE: www.kangoapp.co
INDUSTRIES: Apps, Gig Economy, Mobile, TravelTech
TOPICS: Commentary for Breaking News & Current Events, B2C, Gift Guide,
Product Roundup, Podcast Guest Appearance

Why It
Worked

This subject indicates the industry it 
relates to, the topic, and timeliness 
- it was sent prior to Mother’s Day.



- Christian Maria Fischer
  Pressebüro Fischer

Learn more 

PRO TIP:
“The most important thing is that 
the company/startup can clearly 
differentiate its innovations from
other startups/innovations in one
sentence and prove the importance 
of its innovations for the world/target 
groups with figures from independent 
sources.”

The average word count of the 
WHAT section for successful 
pitches on OnePitch.

4040
Source: OnePitch 1000 Pitches Data Analysis V.1, 2019

of
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EXAMPLE 2A: THE WHAT SECTION

WHY:

     The additions of North Boulder Chiropractic and Restoration Neurology join 
an expanding roster of clinical partners that include top institutions like 
Massachusetts General Hospital, Wentworth-Douglass, Houston Methodist, 
Children’s National Hospital and Stanford Children’s.

     EYE-SYNC uses high speed, high-fidelity infrared cameras in a VR 
environment to capture the subtlest eye movements, many of which cannot 
be observed through a standard clinical evaluation.

     EYE-SYNC is a leader in the objective measurement of clinical subtypes 
commonly identified in conditions like concussion and was recently designated
by the FDA as a Breakthrough Device for aid to concussion assessment, 
recognizing the potential to solve an important unmet need.

WHAT:

     SyncThink, a world leader in neurotechnology and brain health analytics 
and creators of the award-winning EYE-SYNC technology, announces today 
partnerships with two new clinical establishments across the country—North 
Boulder Chiropractic and Restoration Neurology.

Brain Health Tech Co Expands VR Adoption
BRAND: SyncThink
WEBSITE: www.syncthink.com
INDUSTRIES: HealthTech, SportsTech, VR
TOPICS: Contract & Partnership Announcements, Series A and Above Startups

Why It
Worked
The name of the technology, the 
specific area of the body the 
technology focuses on, and the 
accolades it’s been rewarded all 
tie back to the subject line.



EXAMPLE 2B: THE WHAT SECTION

WHY:

     Alz1 utilizes machine learning and AI to create testing technology to detect
free copper -- a known risk factor for Alzheimer’s disease.

     Nima Allergy Sensor is a device that can test for peanuts or gluten in food.

     Telehealth platforms (like CirrusMD) allow patients to connect directly with 
their doctor, even after hours for virtual healthcare.

WHAT:

     People are clamoring for personalized health and wellness info, and 
tech companies are happy to deliver -- giving us the tools to know more 
about ourselves than ever before. Below are examples of tech that's having 
an impact on healthcare. Interview opp. with Alz1 available.

3 Ways Tech is Affecting Healthcare
BRAND: Alz1
WEBSITE: www.alz1.com
INDUSTRIES: AI, HealthTech, Lifestyle & Wellness Tech, BioTech, Personal
Health & Wellness
TOPICS: Industry Trends, B2C, Interview Opportunity, Product Roundup

Why It
Worked

It identifies a popular trend the 
healthcare industry is experiencing, 
along with specific examples below, 
and a clear request for an interview.



EXAMPLE 2C: THE WHAT SECTION

WHY:

     As recently seen on: Wall Street Journal, USA Today, CBS, Washington Post, 
San Francisco Business Times, Wired, and Mashable.

     Kango founder/CEO Sara Schaer is also available for comment, interview, 
etc.

     Send your purchase request to: giftcard@kangoapp.co.

WHAT:

     "Uber for Kids" is becoming more and more accepted. Kango is an 
award-winning rideshare for kids, with trusted, background-checked 
and fingerprinted drivers who provide both safe rides and childcare. 
This Mother's Day (or Father's Day) give the gift of carpool freedom 
with Kango.

Kids Ridesharing: Make Mom’s Life Easier
BRAND: Kango
WEBSITE: www.kangoapp.co
INDUSTRIES: Apps, Gig Economy, Mobile, TravelTech
TOPICS: Commentary for Breaking News & Current Events, B2C, Gift Guide,
Product Roundup, Podcast Guest Appearance

Why It
Worked

The correlation between ridesharing, 
kids, and reassuring parents of the 
safety precautions taken by this 
company.



- Jesse Ghiorzi
  USA Football

Read more 

PRO TIP:
“Get to know a reporter and what they 
cover or tweet about – and what they 
don’t. There are other places to do that, 
but Twitter is the fast, easy and free. 
I asked for a few tips on twitter and 
both publicist Alex Perna and journalist
Will Carroll cosigned on the importance 
of research before you reach out.”

The percentage of journalists who
actively use Twitter.

Source: PR Daily, 2019

83%83%
of
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EXAMPLE 3A: THE WHY SECTION

Why It
Worked
The Details: an announcement 
including well-known partners, more 
information about the technology, 
and their standing within the market 
including FDA approval.

WHY:

     The additions of North Boulder Chiropractic and Restoration Neurology join 
an expanding roster of clinical partners that include top institutions like 
Massachusetts General Hospital, Wentworth-Douglass, Houston Methodist, 
Children’s National Hospital and Stanford Children’s.

     EYE-SYNC uses high speed, high-fidelity infrared cameras in a VR 
environment to capture the subtlest eye movements, many of which cannot 
be observed through a standard clinical evaluation.

     EYE-SYNC is a leader in the objective measurement of clinical subtypes 
commonly identified in conditions like concussion and was recently designated
by the FDA as a Breakthrough Device for aid to concussion assessment, 
recognizing the potential to solve an important unmet need.

WHAT:

     SyncThink, a world leader in neurotechnology and brain health analytics 
and creators of the award-winning EYE-SYNC technology, announces today 
partnerships with two new clinical establishments across the country—North 
Boulder Chiropractic and Restoration Neurology.

Brain Health Tech Co Expands VR Adoption
BRAND: SyncThink
WEBSITE: www.syncthink.com
INDUSTRIES: HealthTech, SportsTech, VR
TOPICS: Contract & Partnership Announcements, Series A and Above Startups



EXAMPLE 3B: THE WHY SECTION

Why It
Worked
The Details: 3 data points mentioned 
in the subject that tie back to the 
brand which explains the use of 
technology, how the tech functions, 
and the benefits over the competition.

WHY:

     Alz1 utilizes machine learning and AI to create testing technology to detect
free copper -- a known risk factor for Alzheimer’s disease.

     Nima Allergy Sensor is a device that can test for peanuts or gluten in food.

     Telehealth platforms (like CirrusMD) allow patients to connect directly with 
their doctor, even after hours for virtual healthcare.

WHAT:

     People are clamoring for personalized health and wellness info, and 
tech companies are happy to deliver -- giving us the tools to know more 
about ourselves than ever before. Below are examples of tech that's having 
an impact on healthcare. Interview opp. with Alz1 available.

3 Ways Tech is Affecting Healthcare
BRAND: Alz1
WEBSITE: www.alz1.com
INDUSTRIES: AI, HealthTech, Lifestyle & Wellness Tech, BioTech, Personal
Health & Wellness
TOPICS: Industry Trends, B2C, Interview Opportunity, Product Roundup



EXAMPLE 3C: THE WHY SECTION

Why It
Worked

The Details: identify previous stories 
about the brand, the availability of 
the founder/CEO for comment, and 
an option to try the service.

WHY:

     As recently seen on: Wall Street Journal, USA Today, CBS, Washington Post, 
San Francisco Business Times, Wired, and Mashable.

     Kango founder/CEO Sara Schaer is also available for comment, interview, 
etc.

     Send your purchase request to: giftcard@kangoapp.co.

WHAT:

     "Uber for Kids" is becoming more and more accepted. Kango is an 
award-winning rideshare for kids, with trusted, background-checked 
and fingerprinted drivers who provide both safe rides and childcare. 
This Mother's Day (or Father's Day) give the gift of carpool freedom 
with Kango.

Kids Ridesharing: Make Mom’s Life Easier
BRAND: Kango
WEBSITE: www.kangoapp.co
INDUSTRIES: Apps, Gig Economy, Mobile, TravelTech
TOPICS: Commentary for Breaking News & Current Events, B2C, Gift Guide,
Product Roundup, Podcast Guest Appearance



FINAL THOUGHTS
These are only a few examples of the many 
we’ve seen journalists respond to through 
OnePitch. 

By clearly identifying what you’re pitching, 
supporting the information with data points 
and statistics, and keeping the information 
succinct you can create better pitches and, 
in turn, increase the response rates from 
journalists.

Sign up

#QuitBitchingAboutPitching

End bad pitches.
Start great stories.
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